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YouTube Instagram

@ddungddang_com

youtube.com/@ddungddang_com

TikTok
@ddungddang_com

tiktok.com/@ddungddang_com

@ddungddang_com

instagram.com/ddungddang_com

Naver Blog
ddungddangfamily

blog.naver.com/ddungddangfamily
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FOR BRANDS — ENGLISH

MEDIA KIT - ENGLISH SUMMARY
A family's eye on the world.

DDungDDang Family is a Korean family channel — a grandmother, parents and two kids travelling,
eating and cooking together. Planning, filming, editing and four-language subtitles are all done by
the family itself. No agency, no stock footage.

REACH AUDIENCE FORMATS

46,000 All generations Three formats

subscribers Female 52.2% / male 47.8%. The largest single group is 25-34 4K long-form films

2,800+ videos (20.1%), but viewers aged 45+ account for Shorts & Reels

40M+ lifetime 50.5% Naver Blog +

views of all views — a genuinely family-wide audience. Instagram

4K capture KO/EN/JA/ZH
subtitles

Top 10 countries by views: South Korea, United States, Japan, Canada, Australia, Vietnam, Germany, Philippines, India, Indonesia.

Why work with us

« Every generation in one frame — content a grandmother and a teenager watch together; half of all

views come from viewers aged 45+.
» Image quality — camera and gimbal, steady 4K from start to finish.
¢ Sound — condenser, shotgun and wireless microphones for a clear voice.

« Beyond borders — four-language subtitles; nine of our top ten countries are outside Korea.

Partnered with

Hankook Tire - Skechers - Tefal - Paldo - tvN SHOW - Kensington Hotels - and eight regional

governments in Korea.

Let's grow together

sun@ddungddang.com

YouTube - Instagram - TikTok — @ddungddang_com
Naver Blog — ddungddangfamily
Travel - Food - Cooking - Family - Kids
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